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Note: We may sometimes contact you with information on Chemical Watch services. Tick here 
if you do NOT want us to share your details with carefully selected third parties  o
VAT (sales tax) UK orders are subject to VAT (sales tax) at 20%. EU reverse-charging 
regime applies to orders from rest of EU

Payment methods (Please tick as appropriate)

o	 Please invoice me quoting purchase order number:
  
				    __________________________________

o Please charge my credit card the above amount 
Your card issuer will convert the payment into your local currency

o Visa o MasterCard o Maestro o JCB o Amex

Card number	  _______________________________________________

Signature	  _______________________________________________________________

Expiry date	  ________________________Card security code (on signature strip)_________

Important: Card holder’s name & address if different from above: _______________________ 

___________________________________________________________________________

___________________________________________________________________________

o	 I enclose a check/cheque payable to CW Reserch Ltd for:_________________________ 

Signature	 ________________________________________________________________

How to place your 
order: 4 options
1. 	Mail completed form to:  

CW Research Ltd, 140B Longden 
Coleham, Shrewsbury SY3 7DN,

		 United Kingdom
2. 	Fax completed form to:  

+44 (0)1743 818 121
3. 	By phone to: +44 (0)1743 818 101
4. 	By email:  

cw.sales@chemicalwatch.com

VAT number GB 982 3338 02

				    Order form  				    FAX BACK ON:  +44 (0)1743 818 121  
				    or email cw.sales@chemicalwatch.com
				    Please tick as appropriate
		
		  yes, please set up an Standard Annual Subscription to Chemical Watch*  
			   Price less 10% discount (select currency): o £1242 £1117 GBP  o€1556 €1400 EUR o$1998 $1789 USD

PLEASE PRINT CLEARLY
Subscriber name:  Mr/Miss/Mrs/Ms/Dr/Prof _________________________________________________________________________

Subscriber email address: ______________________________________________________________________________________

Other subscribers’ details (*up to 5 users permitted in Standard Package) ________________________________________________

___________________________________________________________________________________________________________

Telephone	 ________________________________________________

Job title	 ___________________________________ Company ___________________________________________________

Address	 _______________________________________________________________________________________________

	 _________________________________________City/town ______________________________________________

County/state	 ___________________________________________ Post/zip code ________________________________________

Country	 ___________________________________________

The Chemical Watch infor-
mation package comprises:
* Our monthly European 
Business Briefing to print out 
in your office (10 per year) 
* Full access to news service at 
ChemicalWatch.com
* Weekly email alerts with web 
links to further information  
* News, analysis and advance 
warning of policy/legislation  
* Corporate case studies
* Fully searchable archive 
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The public has little to go on except 
media stories when it comes to 
learning about the risks posed by a 
particular substance, and 
information submitted as part of 
REACH registration dossiers is 
currently of little use to ordinary 
citizens. Should ECHA use this 
information to create another tool 
more useful to the public, or is 
industry’s Global Product Strategy a 
better way to address the problem? 
Geraint Roberts reports.

Imagine you are a regular reader of the 
Daily Mail, a UK newspaper with a 
circulation of almost two million. You may 
have noticed the stories about a “gender-
bending” and “cancer-causing”chemical called 
bisphenol A (BPA) and become concerned to 
learn that is “widely used” in plastic products 
and food can linings, and is also linked to 
obesity, diabetes and hyperactive and 
aggressive behaviour in young girls.

But you are confused because the stories 
also say the chemical is controversial and 
that scientists are split over its effects, with 
some maintaining that it is perfectly safe. 
And a visit to the American Chemistry 
Council’s “Facts about BPA” website will tell 
you that “scientists and regulatory agencies 
around the world have found BPA to be safe 
for use in current food contact applications.”

 A quick visit to Wikipedia does little to 
reassure you. The chemical is “controversial 
because it exerts weak, but detectable, 
hormone-like properties, raising concerns 
about its presence in consumer products and 
foods contained in such products”; a 2010 
report from the US Food and Drug 
Administration “raised further concerns 
regarding exposure of fetuses, infants, and 

young children”; and there are pages of 
information about health effects. But the 
site tells you little about the scale of the risks 
involved, what levels of exposure you might 
be experiencing or how significant the risks 
associated with the chemical are compared 
to other potential sources of the same risks.

Informed choices
Helping the public to make informed 
decisions about their exposure to chemicals is 
one of the aims of REACH. The Regulation’s 
preamble (paragraph 117) says one way to do 
this is to grant EU citizens “free and easy 
access to basic data held in ECHA’s database, 
including brief profiles of hazardous 
properties, labelling requirements and relevant 
Community legislation including authorised 
uses and risk management measures.”

However, if someone does find their way 
to ECHA’s public database of registered 

substances they will discover that the names 
by which some chemicals are well known 
are different from their IUPAC name or 
their EINECS name and searching for 
“bisphenol A” or “BPA” produces nothing. 

ECHA agrees that there are some technical 
limitations related to optimising the search 
engine to be able to return ‘common names’ 
for substances. “This is because, for example, 
registrations are often defined by EC number 
and ECHA has limited control over the way 
the chemical name is introduced by the 
company at the registration stage. 
Nevertheless, as we continue to improve the 
portal we will seek to address these issues. In 
addition, we intend to engage stakeholders in 
2012 to better understand their needs, identify 
possible improvements as well as other possible 
ways to present the information to the public.”

The agency describes the proactive 
dissemination of non-confidential information 

j
April 2012 ISSUE 46

European business briefing

Can REACH help consumers 
become better informed?

Q&A workshop, REACH & 
CLP enforcement
Put questions to our
expert panel
Brussels 13 June 2012

 Click here  
to book your 

place

The web offers lots of information on chemicals, but little of practical use to consumers
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